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Lesson 3.3: AI-Powered Social Media Analytics 

Introduction: 
Welcome to your hands-on exploration of AI-powered social media analytics! This workbook will 
guide you through using a social listening and analytics platform to: 

● Monitor brand mentions and track overall brand health. 
● Analyze audience sentiment towards your brand, products, or campaigns. 
● Identify key trends and topics relevant to your industry. 
● Understand your audience demographics and interests. 
● Measure the performance of your social media campaigns. 
● Set up real-time alerts for critical events. 

No prior experience with social media analytics tools is required! We'll focus on the core 
functionalities and how AI enhances them. 

Step 1: Choose Your Tool (and Sign Up/Log In) 

Select one of the following AI-powered social media analytics tools. We recommend choosing 
one with a free trial or free plan so you can experiment without any initial cost: 

● Brandwatch (Comprehensive social listening and analytics) 
● Talkwalker (Multi-channel monitoring with visual analytics) 
● Sprout Social (Social media management with advanced reporting) 
● Hootsuite Insights (Brand monitoring and conversation tracking) 

○ Alternatively, you can use the analytics features built into platforms like 
Facebook, Twitter, or Instagram, but these will be less AI-driven. 

 
Chosen Tool: _________________________________________________________ 

 

https://brandwatch.com/
https://talkwalker.com/
https://sproutsocial.com/
https://www.hootsuite.com/


Step 2: Set Up Your Monitoring (Brand & Keywords) 

The first step is to tell the tool what to monitor. This typically involves setting up searches or 
queries related to: 

● Your Brand Name: Include variations and common misspellings. 
● Your Products/Services: Track mentions of specific product names. 
● Industry Keywords: Monitor relevant terms and hashtags. 
● Competitor Brand Names: Keep an eye on your competition. 
● Campaign Hashtags: Track the performance of specific campaigns. 

My Monitoring Setup: 
● Brand Name(s):

 
● Product/Service Names:

 
● Industry Keywords:

 
● Competitor Brand Names:

 
● Campaign Hashtags:

 

(Note: Provide specific instructions within the workbook on where to input this 
information within the chosen tool. Since the exact interface will vary, you might need to 
create separate, short instruction sheets for each recommended tool, or link to the tool's 
own help documentation. For this text-only version, I'm keeping it general.) 

 



Step 3: Analyze Overall Brand Mentions 

Once your monitoring is set up, explore the tool's dashboard to get an overview of your brand's 
online presence: 

● Volume of Mentions: How many times is your brand being mentioned over a specific 
period (e.g., last 7 days, last 30 days)? Look for any significant spikes or dips. 

● Reach/Impressions: How many people are potentially seeing these mentions? 
● Top Sources: Which platforms are generating the most mentions (e.g., Twitter, Facebook, 

blogs, forums)? 
● Key Themes/Topics: What are the main topics being discussed in relation to your brand? 

My Brand Mentions Data: 
● Time Period Analyzed: ____________________________________________ 
● Total Mentions: ____________________________________________________ 
● Reach/Impressions (if available): _______________________________________ 
● Top Social Platform: _______________________________________________ 
● Key Themes:

 

Step 4: Analyze Sentiment 

Now, dive deeper into the sentiment surrounding your brand: 

● Sentiment Analysis: Most tools will automatically classify mentions as positive, negative, 
or neutral. 

● Trend Analysis: Look for trends in sentiment over time. Is overall sentiment improving or 
declining? 

● Identify Key Drivers: What are the main factors driving positive or negative sentiment? 
Read through some of the actual mentions to understand the context. 

My Sentiment Analysis: 
● Overall Sentiment (Positive/Negative/Neutral %): ____________________________ 
● Key Drivers of Positive Sentiment:

 
● Key Drivers of Negative Sentiment:

 

 



Step 5: Explore Audience Insights (if available) 

Many tools provide insights into the demographics and interests of the people talking about your 
brand: 

● Demographics: Age, gender, location, language. 
● Interests: Topics, brands, and influencers they follow. 
● Professions: Job titles or industries. 

My Audience Insights: 
● Key Demographic Information:

 
● Key Interests:

 

 

Step 6: Set Up Real-Time Alerts (Optional, but Recommended) 

Configure your tool to send you real-time alerts for critical events, such as: 

● Spikes in Negative Sentiment: Be notified immediately if there's a sudden increase in 
negative mentions. 

● Mentions by Key Influencers: Track mentions from specific influencers or high-profile 
accounts. 

● Specific Keywords: Get alerts for mentions of specific keywords or phrases (e.g., 
"problem," "issue," "complaint," or the name of a new product launch). 

My Alerts: 
● Alert 1: _________________________________________________________ (Trigger 

and description) 
● Alert 2: _________________________________________________________ (Trigger 

and description) (Add more lines as needed) 

 



Step 7: Reflection 

Briefly answer the following questions: 

● What was the most surprising or valuable insight you gained from using the AI-powered 
analytics tool?

 
● How could you use this information to improve your social media strategy?

 
● What are the potential limitations of relying solely on AI for social media analytics?

 
● How can you combine AI-driven insights with your own marketing expertise?

 

 

Key Takeaways: 
● AI-powered social media analytics tools provide real-time insights into brand mentions, 

audience sentiment, and campaign performance. 
● Setting up clear monitoring parameters (brand names, keywords, competitors) is crucial. 
● Sentiment analysis helps you understand the emotional context behind social media 

conversations. 
● Audience insights can inform your content strategy and targeting. 
● Real-time alerts enable proactive response to emerging trends and potential crises. 
● Always combine AI-driven data with your own marketing judgment and expertise. 

 

 


	Unlocking Insights 
	Introduction: 
	Step 1: Choose Your Tool (and Sign Up/Log In) 
	 
	Step 2: Set Up Your Monitoring (Brand & Keywords) 
	 
	Step 3: Analyze Overall Brand Mentions 
	Step 4: Analyze Sentiment 
	 
	Step 5: Explore Audience Insights (if available) 
	Step 6: Set Up Real-Time Alerts (Optional, but Recommended) 
	 
	Step 7: Reflection 

	 
	Key Takeaways: 


